Syllabus
HP/W 410. Promoting and Marketing Wellness
Number of credits:  3
Prereq: Accepted HPW major, 300, 304, 305, 312, or cons instruction.
Faculty Name:
 Cheryl Vann, MS

Contact: Google Voice and Text: 470-377-2137 – Email and Google Hangout: otlinstructor @gmail.com


Course description 

Assess market and promotional opportunities in wellness services, programs, and facilities. Develop marketing and promotional strategies to increase the customer/user base, provide incentives for behavioral change and enhance revenues for wellness programs, services and facilities. 
Required text and resources

· Textbook: Hands-On Social Marketing, Publisher: Sage, Edition: 2 

Author: Nedra Kline Weinreich

· Access to the Internet and GMAIL account
Course format and expectations

The course is 100% online using D2L, Google Hangouts, Google Calendar and other digital tools to enhance your online learning and professional experience.  

· This is your online learning community.  However, unlike Face book, Twitter and other online communities, students are expected to display a professional demeanor and attitude in the online environment.

· Complete your online D2L profile, to include photo (not an avatar). We are putting faces (human touch) into our online community. 

· Students will be graded and evaluated based on their input on course discussion boards, assigned activities and final marketing project.

· Students are required to have a GMAIL account in order to access:

· Course Google Calendar – To schedule weekend phone calls, virtual office hours using Google Hangouts.

· Google Hangouts – for Live Streamed Lecture and Q&A and Virtual Office Hours.

· Students are required to attend ONE Live Streamed Lectures
· To discuss and have a Q&A regarding the Final Marketing Project. 

Engaging With The Instructor

Your instructor is available to help you grow as a marketing professional in the health care industry.  Please use any of the following communication vehicles to connect with your instructor to address individual concerns or if you have questions regarding the course activities. 

Virtual Office Hours: You can use Google Calendar to schedule Live Virtual Meetings using Google Hangouts. 


8AM – 6PM Monday - Thursday

Voice: You can call between the hours listed below.

8AM and 6PM Monday – Friday

10AM – 12PM Saturday  (By appointment using the Google Course Calendar)

Text:   Texting can be used for direct and brief inquiries; they do not require a detailed response. 

Texting:  Anytime Monday – Saturday 
PLEASE NOTE: Text can be no more than 200 characters in length.  

Email: You can use email for inquiries that are more detailed and to share resources etc. 

Anytime Monday – Sunday
Please Note regarding email: In order to provide you with a quick response, I will often reply using my iPhone.  You can always see this in my signature line: iPhone reply = iPhone typos.

APA format and Grammar

Proper formatting—particularly proper citations and good grammar —is mandatory. Please ensure you have access to an APA manual for guidance in this area. If you do not own an APA style manual, I recommend: http://owl.english.purdue.edu/owl/resource/560/01/
Online resources:

· D2L http://www.uwsp.edu/d2l/Pages/default.aspx

· Gateway to Health Communication & Social Marketing Practice http://www.cdc.gov/healthcommunication/
· Health Communicators Social Media Toolkit

http://www.cdc.gov/socialmedia/tools/guidelines/pdf/socialmediatoolkit_bm.pdf
Online Learning Promise - Academic Character and Integrity in Your Learning Community 

I will not lie, bully my online peers, not properly cite resources, or disrespect the rights of others and myself. I will assist with engaging, sharing of resources, providing insight, encouragement and resources to my peers, while respecting the online learning community.  I will feel comfortable in having a voice and sharing this voice, the profession of health, wellness and behavior that will add or enhance our knowledge of this growing professional field. This is a “living” promise. This means it will be revised based on behaviors that will negatively affect the online learning promise for this course. 
WHAT YOU CAN DO TO BE SUCCESSFUL IN THIS CLASS

1. Take ownership of your education and learning experience.
2. Participate in Google Hangouts when scheduled
3. Participate and actively engage in online class discussions boards and online course activities.

4. This class is heavily discussion and project oriented. Actively participate in class and group discussions. Your thoughts and ideas are valuable.

5. Connect with the instructor using text, email, Google Voice or LIVE Meetings using Google Calendar. Always share with your instructor if you are having any problems or difficulties, to clarify questions, or to further explore topics of interest in the area of promoting and marketing wellness.
6. No Late Grades: When a student is going to be late with his/her assignment, if you let the instructor know in advance, at least 48 hours, you can save the late assignment for Do Over Week.  
UWSP 14.01 STATEMENT OF PRINCIPLES. The board of regents, administrators, faculty, academic staff and students of the University of Wisconsin system believe that academic honesty and integrity are fundamental to the mission of higher education and of the University of Wisconsin system. The university has a responsibility to promote academic honesty and integrity and to develop procedures to deal effectively with instances of academic dishonesty. Students are responsible for the honest completion and representation of their work, for the appropriate citation of sources, and for respect of others' academic endeavors. Students who violate these standards must be confronted and must accept the consequences of their actions.
ADA:

Please let the instructor know if you have a documented disability and need accommodation.

Grading: 

This course will use the following grading scale. Grades will be rounded to the nearest whole percent. For example, if a student earns an 87.4 percent, they will receive a B+ in the course.

A  = 90-100%

B+ = 88-89%

B = 80-87

C+ = 88-79%  

C  = 70-77%  

D += 68-69%  

D  = 60-67%  

F  = less than 60%

CLASS ASSIGMENTS and Graded Discussions:

1. Assignments  (Eight (8) assignment at 20 points each) Total 160 points

2. Graded Discussion Board Post and Responses (Ten (10) Discussions at 5 points each) Total 100 points

3. Do Over Week – Equals the total number of points of the Do Over Assignment. ( 20 points).
4. Integrated Social Marketing Project (Final Paper 200 points). This project is designed to expose students to successful marketing research and marketing tactics focusing on and using the marketing principals outlined in the text and learned in class. By the end of the semester, students will have a marketing and promotions wellness campaign to use in their professional portfolio. 

             Total: 510 points

 Please Note: Do Over Week does not apply to Graded Discussions

CALENDAR. Refer to D2L for more details on Assignment and Discussion details. 

	Week Of
	Assignment and Discussion Number Due Dates

	Jan 22, 2018 -               Online introductions, completed profiles (with photos), response to Discussion Question.

	Assignment #1                SWOT Analysis

Assignment Due            Please view D2L Course Calendar
Discussion #1                  Promoting and Marketing Wellness

Discussion Due          Please view D2L Course Calendar

	Assignment #2                Researching Target Markets

Assignment Due            Please view D2L Course Calendar
Discussion #2                  Understanding Social Marketing

Discussion Due            Please view D2L Course Calendar

	Assignment #3                 Developing Marketing Messages

Assignment Due           Please view D2L Course Calendar
Discussion #3                  Market Research

Discussion Due            Please view D2L Course Calendar

	Assignment #4                 Understanding Communication Channels

Assignment Due             Please view D2L Course Calendar
Discussion #4                   Strengths, Weaknesses, Opportunities and Threats 

Discussion Due             Please view D2L Course Calendar

	Assignment #5                  Social Media – Selecting The Right Social Experience

Assignment Due           Please view D2L Course Calendar
Discussion #5                   Influencing Behavior – Branding Messages

Discussion Due             Please view D2L Course Calendar


	Assignment #6                   Pre-testing Your Marketing and Promotions Campaign Message

Assignment Due               Please view D2L Course Calendar
Discussion #6                    Using Channels to Deliver Your Message and Change Behavior

Discussion DUE               Please view D2L Course Calendar

	Assignment #7                    Developing Goals and Objectives

Assignment Due                Please view D2L Course Calendar
Discussion #7                     Before Program Launch – Pretesting Targeted Behaviors

Discussion Due                  Please view D2L Course Calendar

	Assignment #8                   Quantifying and Qualifying KPIs

Assignment Due                Please view D2L Course Calendar
Discussion #8                      Using Social Media To Promote and Market Wellness

Discussion DUE                  Please view D2L Course Calendar

	Discussion #9                     Developing Goals and Objectives

Discussion DUE                Please view D2L Course Calendar

	Discussion #10                   Key Performance Indicators “KPIs”

Discussion DUE                Please view D2L Course Calendar

	YAY, DO OVER ASSIGNMENT WEEK!  – Students get to select their lowest grade and “do over” the assignment.  You must submit in writing, via email to your instructor your intentions to do over the assignment and why? You cannot submit a do over assignment without written approval, via email from your instructor.  Once the do over is submitted, the highest grade will be accepted. 

Objective: To demonstrate that you have learned more about marketing and promotions and can now apply that learning and experience with your assignments and discussion, by taking your lowest score on “one assignment,” and do over the assignment and obtain a higher score for that particular assignment.  
Goal: Apply the higher score on the Do Over Assignment to your overall grade average. 

Do Over Due Date – April 12th, 2018 – 11:30PM

	Final Marketing and Promotions Wellness Strategy
Final Marketing and Promotions Wellness Strategy - Due May 10th 2018

	Course Ends
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